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Introduction
Varium Investment Partners, your "In-Sourced CIO",
provides much more than a world class investment process
and implementation service; we want to help you grow your
business. Our Partnership adds depth and credibility to your
RIA; You offer focused and exceptional client services while
gathering additional assets. Together, we dramatically
increase the capability and value of your RIA. In addition to
Investment Services to grow your firm organically, we have
developed and offer to our partners a cooperative marketing
plan that will bring additional advisors and new client
prospects to you. It's a simple, proven, and effective 3-part
strategy.

3-Part Strategy

Launch and Manage
Cooperative Digital
Marketing Strategy
 Attract Additional
Advisors to your
Firm (if desired)
Expand RIA
Footprint Regionally

1.

2.

3.
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KNOW
LIKE

Cooperative Marketing

Use 3x3 videos to take people through the "know, like, and
trust" process. These videos are broken into 3 types and act
like a funnel. Specific sets of videos are served to specific types
of people.
These 3 sets of posts, ads, and videos are Awareness,
Engagement/Consideration, and Conversion.
Awareness ads are first served to a targeted group. 3 Ads are
served and consistently "optimized" so only the best
performing content gets served. The objective here is get
people to "know" us.
Once data is collected from people who watch these
Awareness videos, only these people are served engagement
ads/videos. The objective here is to get people to "like" us.

Using a targeted demographic of households within a defined
geographic area, here's how we'll execute Part 1 of our digital
marketing strategy:
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TRUST

Cooperative Marketing Strategy cont.
Awareness ads tell your "why." People who don't know you need to know why
you're passionate about what you do. Tell your story. Engagement videos
educate, inform, and entertain. Once people "know" you, you can serve them
with videos that deliver valuable content. These videos can ask people to
download an article, checklist, white-paper, or something of value you're offering
free of charge.
Once data is collected from those who also watch our engagement videos, we'll
serve them conversion ads/videos. The objective here is to get people to make
an appointment, register for a seminar, etc. This allows us to earn their "trust."
Finally, we'll continually "optimize" the strategy by adding, deleting, and changing
ads, videos, and content in all 3 groups. This will allow us to always deliver the
highest performing content at the lowest possible cost.

Cooperative Marketing Tactics

Company Facebook Page
Targeted Demographics
SSL website URLs
Facebook Pixel
Facebook Ads Manager
15 sec. - 2 minute videos
Custom Audiences
Promoted Posts
Look-alike audiences
"Funnels"

In order for Part 1 of our strategy to
succeed, we'll execute using the following 
 tactics and resources:

Parts 2 & 3
As discussed, we have a limited number of RIA partners. As a result, we're hopeful you're
interested in creating a dominating regional footprint. Parts 2 & 3 of our strategy
address how we'll help you grow regionally. They are designed to work together. 
 
Whether you add advisors at your "home base" or add Advisors inside your regional
footprint, we'll be actively recruiting advisors on your behalf. Literally, we'll be marketing
and advertising to advisors with the expectation they join YOUR FIRM. 
 
Once new Advisors are set up, we'll launch Part 1 in each of these places. What we've
learned from Part 1 campaigns, in your area, will quickly translate into success in other
areas of your regional footprint. 

Confidential

Confidential

Confidential


